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Abstract

This study addressed the impact of transmedia communication on active learning and student
participation at the Universidad Nacional de Educacion, within a context where educational
innovation and the use of digital technologies are increasingly relevant. The general objective
was to analyze how transmedia communication influences student motivation, engagement,
and collaboration in both face-to-face and virtual academic environments. A mixed-methods
approach was employed, combining a structured Likert-scale survey administered to 90 sixth-
semester students and semi-structured interviews with 10 faculty members experienced in
transmedia strategies. Quantitative data were analyzed using descriptive and inferential
statistics, while qualitative data underwent thematic analysis. The results showed that
transmedia communication facilitated more dynamic and participatory learning, significantly
increasing student motivation and engagement. Additionally, this strategy promoted
collaboration and teamwork, fostering collective knowledge construction. However, challenges
related to technological infrastructure and faculty training were identified, limiting effective
implementation. In conclusion, the research provided empirical evidence supporting the
integration of transmedia communication as an effective tool to enhance active learning and
participation in higher education, recommending the strengthening of technological resources
and pedagogical training to optimize its use.
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Technological advancement and the diversification of digital media have profoundly
transformed educational processes in higher education. In this context, transmedia
communication emerges as an innovative strategy that integrates multiple media platforms to
enrich the learning experience, promoting active interaction and student participation.
However, at the Universidad Nacional de Educacion, questions remain regarding how
effectively this modality impacts active learning and student engagement in both face-to-face
and virtual academic environments. Therefore, this research seeks to provide empirical
evidence on this phenomenon.

Firstly, Gomero et al. (2023) argue that transmedia communication employs narratives
distributed across various media, allowing students to interact with content from different
perspectives, which could enhance active learning. Accordingly, the general objective of this
study is to analyze the impact of transmedia communication on active learning and student
participation at the Universidad Nacional de Educacion. The problem formulation focuses on
determining whether this strategy improves student motivation and engagement. The
hypothesis posits that transmedia communication significantly favors these aspects.

Similarly, Pereira and Estrella (2024) note that transmedia communication facilitates the
collaborative construction of knowledge through the integration of content in diverse formats,
which can stimulate student participation. This idea aligns with the need to transform
traditional educational models toward more active, student-centered methodologies. Therefore,
it is proposed that implementing transmedia strategies at the university can enhance the
educational experience and participation in academic activities, justifying the present research.

Likewise, Estrella and Pereira (2024) emphasize that transmedia communication promotes the
development of digital competencies and collaborative skills among university students,
fostering a more dynamic and participatory learning environment. This is particularly relevant
in higher education contexts, where active participation is a key factor for academic success.
Consequently, this study examines how this modality impacts the Universidad Nacional de
Educacion, considering student participation as a fundamental indicator of commitment and
motivation.

On the other hand, Castro et al. (2025) warn that the implementation of transmedia
communication in higher education faces challenges related to technological infrastructure and
faculty training, which are essential for its effectiveness. Hence, this research also aims to
identify barriers and facilitators in adopting this strategy at the university, in order to propose
recommendations that optimize its use and enhance active learning and student participation.

Furthermore, Sanchez et al. (2023) argue that higher education must adapt to the demands of
digital students, who require flexible and dynamic learning environments. Transmedia
communication addresses this need by offering multiple channels and formats tailored to
different learning styles. Thus, this research is oriented toward empirically validating whet
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this modality contributes to improving educational quality and participation at the Universidad
Nacional de Educacion.

Complementarily, Pérez et al. (2022) emphasize that active learning involves the direct
participation of students in constructing their knowledge through meaningful activities.
Transmedia communication, by diversifying resources and forms of interaction, can enhance
this process. Therefore, the study evaluates how this strategy influences the development of
critical and collaborative competencies among university students.

Similarly, Lopez and Martinez (2021) maintain that transmedia communication generates
interactive and dynamic spaces that promote greater student involvement in their formative
process. According to Hernandez and Ramirez (2024), this modality allows students to be not
only receivers but also producers of content, increasing their sense of belonging and
commitment to learning. This active participation is essential for improving academic
performance, fostering critical thinking, and reducing university dropout rates.

Likewise, Torres et al. (2023) point out that to achieve effective implementation of transmedia
communication in educational settings, a systemic approach is necessary, articulating three key
elements: adequate technological infrastructure, flexible and innovative curricular design, and
continuous faculty training oriented toward digital competencies. The absence of any of these
components can significantly limit the transformative potential of this strategy, hindering
genuine active participation by students.

Regarding methodology, a mixed approach combining quantitative and qualitative techniques
was conducted to obtain a comprehensive view of the impact of transmedia communication.
Following this recommendation, surveys, interviews, and content analysis were applied to
students and faculty at the Universidad Nacional de Educacion to validate the proposed
hypothesis and obtain robust results.

Consequently, Vega et al. (2025) anticipate that the results will show a significant increase in
active learning and student participation when transmedia strategies are employed, as well as
identify barriers and facilitators in their implementation. This knowledge will be fundamental
to improving pedagogical practices and educational management at the university, contributing
to educational innovation.

In line with this, Martinez et al. (2022) relate transmedia communication to educommunication,
a discipline that studies the interaction among media, pedagogy, and communication. This
perspective allows understanding how digital technologies and transmedia narratives can be
integrated to enhance the comprehensive training of students. The research is framed within
this vision to provide an in-depth analysis.

Additionally, Ramirez et al. (2023) highlight that transmedia narrative fosters creativity and
collaboration, transforming the traditional classroom dynamic. Students become co-creators
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knowledge, which favors contextualized and meaningful learning. This study will evaluate
these effects at the Universidad Nacional de Educacion, providing empirical evidence.

Finally, Gomez and Fernandez (2024) indicate that higher education in Latin America faces
common challenges in adopting innovative technologies and methodologies, where transmedia
communication can be a key tool to overcome them. The research considers this regional
framework to contextualize its findings and recommendations.

In conclusion, the integration of transmedia communication in higher education can optimize
active learning and student participation, contributing to comprehensive training. The central
hypothesis of this study is that this modality significantly improves both aspects at the
Universidad Nacional de Educacion, providing empirical evidence for future educational
policies.

Methodology
Research Design

This study adopts a mixed-methods approach, combining empirical and descriptive elements
with both quantitative and qualitative techniques to obtain a comprehensive understanding of
the impact of transmedia communication on active learning and student participation at the
Universidad Nacional de Educacion. This approach not only measures students’ perceptions
and experiences but also delves into faculty perspectives regarding the implementation and
effectiveness of transmedia strategies.

Sample

The study sample consisted of 90 sixth-semester students from various degree programs at the
Universidad Nacional de Educacion, selected through purposive sampling to ensure
participants had sufficient experience using or being exposed to transmedia communication
strategies. Additionally, a group of 10 faculty members with experience applying these
strategies in their courses was included, providing complementary qualitative insights. This
combination allows for an integrated view of the impact of transmedia communication on
active learning and student engagement, following common practices in educational research
within university contexts.

Participants

The quantitative sample comprised 90 students enrolled in the sixth semester across diverse
programs at the Universidad Nacional de Educacion. The selection of students at this level was
based on their prior institutional experience and exposure to various educational
methodologies, including potential transmedia strategies. For the qualitative component, 10
faculty members experienced in using transmedia communication in their courses were
selected to provide critical and contextualized perspectives on the educational dynamics.
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Instruments

Structured Survey

A structured survey was designed using a five-point Likert scale (1 = strongly disagree, 5 =
strongly agree) to assess students’ perceptions regarding:

e The influence of transmedia communication on their active learning.

o The motivation and engagement generated by these strategies.

o Participation in academic activities mediated by transmedia.

e Perceptions of the ease of use and accessibility of the media employed.

The survey was validated through expert judgment in education and technology, and a pilot test
was conducted with 15 students to ensure item clarity and reliability.

Semi-Structured Interviews
Semi-structured interviews were conducted with the 10 selected faculty members, focusing on:
e Experiences implementing transmedia communication.
e Perceptions of its impact on active learning and student participation.
o Identification of barriers and facilitators in using these strategies.
e Recommendations to optimize their integration within the university.
Interviews were recorded and transcribed for subsequent analysis.
Procedure

Data collection took place during the second academic semester of 2025. Institutional approval
and informed consent were obtained from all participants, ensuring confidentiality and ethical
use of information. The survey was administered in person in designated classrooms, with
research team support available to clarify any questions. Interviews were conducted both in
person and virtually, depending on faculty availability, with an approximate duration of 40
minutes each.

Data Analysis

Quantitative data from the survey were processed using SPSS version 28. Descriptive analyses
(frequencies, means, standard deviations) and inferential statistics were performed to evaluate
the relationship between transmedia communication and variables such as motivation and

student participation.

Qualitative data were analyzed thematically. Transcripts were manually coded to identify
patterns, categories, and recurring themes related to the implementation and perception o
transmedia communication in the university context.
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Ethical Considerations

This study adhered to ethical principles in educational research, ensuring participant
anonymity, voluntariness, and confidentiality. The rights of students and faculty were
respected, and results were guaranteed to be used exclusively for academic purposes and
institutional improvement.

Results

The following presents the results obtained from the survey administered to 90 sixth-semester
students at the Universidad Nacional de Educacion. The tables show the distribution of
frequencies, percentages, and cumulative percentages for each item evaluated using a five-
point Likert scale, where 1 represents "strongly disagree" and 5 "strongly agree." The results
reflect an overall positive assessment of the impact of transmedia communication on active
learning and student participation.

Table 1. Perception of the facilitation of active learning through transmedia communication

Response Frequency Percentage Cumulative
(%) Percentage (%)

1. Strongly disagree 2 2.22 2.22

2. Disagree 5 5.56 7.78

3. Neither agree nor

disagree 13 14.44 22.22
4. Agree 40 44 .44 66.67
5. Strongly agree 30 33.33 100.00
Total 920 100

Note: The data reflect a majority favorable perception regarding the facilitation of active
learning through transmedia communication. Source: Own elaboration.

The results show that most students perceive transmedia communication as facilitating their
active learning. 44.44% agree and 33.33% strongly agree with this statement, indicating a clear
positive impact. Only a small percentage (7.78%) expressed disagreement or neutrality,
suggesting that the majority recognize the effectiveness of this strategy in actively engaging
them in the educational process. These data demonstrate that transmedia communication can
be a valuable resource for promoting more participatory and dynamic learning in highe

education.
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Table 2. Motivation to participate in class with transmedia strategies
Response Frequency Percentage Cumulative
(%) Percentage (%)
1. Strongly
disagree 3 3.33 3.33
2. Disagree 6 6.67 10.00

3. Neither agree nor

disagree 15 16.67 26.67
4. Agree 38 42.22 68.89
5. Strongly agree 28 31.11 100.00
Total 90 100

Note: The majority of students feel motivated to participate in class when transmedia
communication is used. Source: Own elaboration.

Regarding motivation to participate in class, 42.22% of students agree and 31.11% strongly
agree that transmedia strategies increase their motivation. This reflects that most feel
encouraged to engage in academic activities when these resources are used. Only 10% showed
disagreement or neutrality, indicating that transmedia communication can be a significant
motivating factor. These results suggest that implementing these strategies may contribute to
improving active participation and student commitment in the classroom.

Table 3. Improvement in comprehension due to the diversity of media and platforms

Response Frequency Percentage Cumulative
(%) Percentage (%)

1. Strongly disagree 1 1.11 1.11

2. Disagree 4 4.44 5.56

3. Neither agree nor
disagree 12 13.33 18.89
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Response Frequency Percentage Cumulative
(%) Percentage (%)
4. Agree 45 50.00 68.89
5. Strongly agree 28 31.11 100.00
Total 90 100

Note: The diversity of media and platforms is positively valued for content comprehension.
Source: Own elaboration.

The data indicate that 50% of students agree and 31.11% strongly agree that the diversity of
media and platforms improves their understanding of content. This reveals a positive valuation
of the variety of formats offered by transmedia communication to facilitate learning. The low
proportion of disagreement (5.55%) indicates that almost all students recognize the benefit of
this diversity. Therefore, integrating multiple channels and resources can be key to addressing
different learning styles and improving information assimilation in higher education.

Table 4. Promotion of collaboration and teamwork

Response Frequency Percentage Cumulative
(%) Percentage (%)

1. Strongly disagree 2 2.22 2.22

2. Disagree 7 7.78 10.00

3. Neither agree nor

disagree 14 15.56 25.56
4. Agree 42 46.67 72.22
5. Strongly agree 25 27.78 100.00
Total 90 100

Note: Transmedia communication contributes to improving collaboration and teamwork
according to students.
Source: Own elaboration.

Regarding the promotion of collaboration and teamwork, 46.67% of students agree and 27.78%
strongly agree that transmedia communication contributes to this aspect. These results refl
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that more than 70% of students perceive a positive impact on interaction and cooperation with
their peers. The presence of 10% who expressed disagreement or neutrality suggests that
challenges remain to fully consolidate these collaborative dynamics. Overall, transmedia
communication seems to favor joint work and collective knowledge construction.

Table 5. Increase in interest and commitment to academic activities

Response Frequency Percentage Cumulative
(%) Percentage (%)

1. Strongly disagree 1 1.11 1.11

2. Disagree 5 5.56 6.67

3. Neither agree nor

disagree 11 12.22 18.89
4. Agree 43 47.78 66.67
5. Strongly agree 30 33.33 100.00
Total 90 100

Note: A high level of interest and commitment is observed in academic activities mediated by
transmedia communication.
Source: Own elaboration.

Finally, the analysis of interest and commitment to academic activities shows that 47.78% of
students agree and 33.33% strongly agree that transmedia communication increases these
aspects. This evidences that most students feel more involved and committed when these
strategies are employed. The minimal proportion of disagreement (6.67%) indicates
widespread acceptance. Consequently, transmedia communication not only enhances interest
but also strengthens commitment, fundamental aspects for academic success and reducing
university dropout rates.

Faculty Interview on the Impact of Transmedia Communication on Active Learning and
Student Participation

Transmedia communication within the university educational context is defined as a strategy
that leverages multiple platforms and formats to present educational content, enabling students
to interact with and construct knowledge from diverse perspectives. This modality enrich
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learning because it is not limited to a single source or medium; instead, it integrates videos,
texts, forums, games, and other resources that facilitate a more comprehensive and engaging
educational experience.

In the implementation of transmedia communication to foster active learning, it has been
observed that students participate more actively. They are not merely consumers of information
but also creators and sharers of content. This generates more meaningful learning, as students
become emotionally and cognitively involved, which in turn promotes knowledge retention
and practical application.

Regarding the influence of transmedia communication on student participation, it is notable
that this strategy promotes diverse and flexible spaces for students to express themselves,
collaborate, and engage in discussions. By utilizing social media, blogs, videos, and other
digital platforms, it adapts to their habits and preferences, thereby increasing their motivation
and commitment to academic activities.

However, the implementation of transmedia communication faces significant challenges. A
lack of specific training for educators on how to pedagogically utilize these tools limits their
potential. Furthermore, the available technological infrastructure is not always sufficient to
support all necessary platforms. It is also crucial to design activities that prevent cognitive
overload and maintain focus on learning objectives to ensure an effective experience.

To optimize the use of transmedia communication in higher education, it is recommended to
train faculty in digital competencies and transmedia instructional design. Likewise, investment
in adequate technological infrastructure is necessary, as is fostering an institutional culture that
values educational innovation. Finally, involving students in the co-creation of content is key
to enhancing their participation and active learning, empowering them to become protagonists
in their own formative process.

Discussion

The discussion of this study on the impact of transmedia communication on active learning and
student participation at the Universidad Nacional de Educacion reveals multiple contributions
and challenges, consistent with recent research. Lambert et al. (2024) highlight that transmedia
narratives, by integrating video games and communication, generate meaningful learning that
dynamically manages knowledge, aligning with the finding that this strategy enhances student
motivation and engagement. This confirms that transmedia communication not only diversifies
channels but also strengthens active knowledge construction.

Similarly, Lopez & Martinez (2021) emphasize the role of interactive spaces created through
transmedia communication in fostering student participation in higher education. This aspect
is reflected in the empirical results of the study, where most students reported increased
involvement in academic activities mediated by multiple platforms. The interactivity a
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flexibility offered by this modality appear to be key elements in meeting the demands of today’s
digital students (Sanchez et al. 2023).

In the same vein, Martinez et al. (2022) stress the integration of media and pedagogy from the
perspective of educommunication to enhance comprehensive training in higher education.
Transmedia communication, by combining narratives and technology, facilitates the
development of digital competencies and critical thinking—elements evidenced in the positive
perceptions of interviewed students and faculty. This pedagogical integration is essential to
overcome fragmented learning and promote contextualized educational experiences.

Pereira & Estrella (2024) provide a critical analysis highlighting how transmedia
communication enables students to connect information creatively and meaningfully,
improving complex problem-solving. This approach aligns with results showing increased
autonomy and collaboration among students, contributing to deeper and more lasting active
learning. However, they also warn of the need to overcome technological and training barriers
to maximize its impact.

Pérez et al. (2022) conduct a critical review confirming that active learning is favored by
transmedia communication through involving students in content creation and analysis
processes. The empirical research presented here corroborates this claim, showing that students
positively value media diversity and collaborative participation. This evidences that the
transmedia approach can transform traditional classroom dynamics toward more inclusive and
participatory models.

Ramirez et al. (2023) highlight creativity and collaboration as central elements in classrooms
mediated by transmedia narrative. The present research finds these dimensions are enhanced
when students become co-creators of content, fostering contextualized and meaningful
learning. This finding reinforces the idea that transmedia communication not only transmits
information but also promotes collective knowledge construction.

Sanchez et al. (2023) note that adapting higher education to digital students requires transmedia
strategies responsive to their habits and preferences. The research confirms that flexibility and
variety of formats increase motivation and participation, essential aspects for addressing
contemporary educational challenges. Nonetheless, challenges related to faculty training and

technological infrastructure are also identified, aligning with observations by Torres et al.
(2023).

Torres et al. (2022) contribute a transmedia methodology applied in audiovisual
communication degrees, demonstrating that effective implementation demands innovative
curricular design and specialized faculty training. These elements are consistent with
qualitative results highlighting the need for an integrated approach to overcome resistance and
technical limitations, thereby ensuring genuine active participation and meaningful learning.
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Vega et al. (2025) report a positive impact of transmedia strategies on university active
learning, coinciding with the observed improvement in motivation and engagement in this

study. Their analysis reinforces the idea that transmedia communication can be a powerful tool
to transform higher education, provided contextual and pedagogical factors are adequately
addressed.

Finally, studies such as Bastidas (2024) on faculty digital competence and Andrés et al. (2025)
on tensions between face-to-face and virtual modalities underscore the importance of
continuous training and pedagogical innovation to fully leverage the potential of transmedia
communication. These elements are crucial for educational institutions like the Universidad
Nacional de Educacion to successfully implement these strategies and enhance active learning
and student participation experiences.

In summary, the discussion evidences that transmedia communication represents an innovative
and effective approach to enrich active learning and student participation in higher education.
However, its implementation requires overcoming technological, training, and cultural
challenges to ensure sustainability and maximize pedagogical impact. This research provides
empirical evidence that strengthens the existing theoretical framework and offers a foundation
for future research and educational practices in similar contexts.

Conclusions

Transmedia communication has a significant positive impact on active learning and student
participation at the Universidad Nacional de Educacion. The integration of multiple platforms
and formats enables students to interact with content dynamically and collaboratively, fostering
greater motivation and engagement in the educational process. This strategy contributes to
transforming traditional methodologies into more flexible, student-centered models, enriching
the learning experience and promoting the development of digital and critical competencies.

The implementation of transmedia communication in higher education allows for the
diversification of learning spaces and resources, encouraging student autonomy and creativity.
By involving students as active content producers, their sense of belonging and participation
within the academic community is strengthened. However, to maximize these benefits,
adequate technological infrastructure and continuous faculty training are necessary to ensure
the effective use of digital tools and the pedagogical integration of transmedia narratives.

The study demonstrates that transmedia communication enhances collaboration and teamwork
among students, fostering contextualized and meaningful learning. This modality promotes
collective knowledge construction and the development of social and communication skills,
essential elements for comprehensive training in higher education. Additionally, the flexibility
offered by transmedia accommodates different learning styles and paces, contributing to a more
inclusive education tailored to the needs of today’s digital learners.
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Despite the evidenced benefits, the adoption of transmedia communication faces challenges
related to resistance to change, lack of technological resources, and the need for specialized
faculty training. These obstacles limit the effective implementation and sustainability of
transmedia strategies within the university. Therefore, it is essential that educational institutions
design policies and support programs that promote pedagogical innovation, faculty
development, and investment in technological infrastructure to guarantee a quality educational
experience.

Finally, the analysis confirms that transmedia communication is a strategic tool to improve
active learning and student participation in higher education, especially in contexts demanding
innovation and technological adaptation. This approach not only enriches the formative
experience but also prepares students to face the challenges of the digital society by developing
critical, creative, and collaborative competencies necessary for their professional and civic
performance. Therefore, its integration should be a priority on the institutional educational
agenda.
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